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ARTICLE INFO ABSTRACT
Received: 24 Feb 2024 The current media ecosystem, marked by immediacy and social networks dynamics, has created
Accepted: 2 Apr 2024 a fertile field for disinformation. Faced with its exponential growth, since 2014, research has

focused on combating false content in the media. From a descriptive approach, this study has
analyzed 200 documents on fact-checking and fake news published between 2014 and 2022 in
scientific journals indexed in Scopus. This study has found that Europe and the United States are
leading the way in the number of journals and authors publishing on the subject. The United
States universities are the ones that host the most significant number of authors working on
fact-checking, while the methodologies used, mostly ad hoc due to the novelty of the topic, allow
to reflect on the need to promote work focused on the design, testing, and evaluation of
prototypes or real experiences within the field. The most common contributions analyzed
include typologies of false content and media manipulation mechanisms, models for evaluating
and detecting disinformation, proposals to combat false content and strengthen verification
mechanisms, studies on the role of social media in the spread of disinformation, efforts to
develop media literacy among the public and journalists, case studies of fact-checkers,
identification of factors that influence the belief in fake news, and analysis of the relationship
between disinformation, verification, politics, and democracy. It is concluded that it is essential
to develop research that connects the academy with the industry to raise awareness of the need
to address these issues among the different actors in the media scenario.
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INTRODUCTION

The communication landscape, marked by immediacy and the rise of digital communication, generates a
global problem: misinformation. We are discussing an expanding phenomenon caused by information
overload that prevents people from making rational decisions (Valverde-Berrocoso et al., 2022). As noted by
Bhattacharjee et al. (2020), the expansion of this type of content has the potential to change public opinion,
polarize people, and even threaten public health, democracy, and international relations.

According to trust project data, 54% of the population does not differentiate fake news from real news
(CSIC, 2022). The problem of the growth of false information has been coupled with the fragile media
education of the citizenry. Authors like Chadwick et al. (2018) point out that sharing sensationalist news on
social networks denotes democratically dysfunctional disinformation behaviors. In this line, digital news report
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Spain 2022 points out that the Spanish population distrusts the news published by the media (Vara Miguel,
2022). This situation poses a significant challenge for the media, which must work to regain the lost trust of
citizens (Kumar et al., 2019), offering rigorous and quality information.

The scenario demands, therefore, that projects from different social tribunes-among the industry,
journalism, and academia-are developed to counteract the spread of misinformation (Ciampaglia et al., 2018).
Empowering citizens through media and information literacy, emphasizing the development of critical skills
(Tejedor et al., 2022), is a strategic way to turn these harmful inertias.

Fact-checking is a practice closely linked to the origin of journalism (Vizoso & Vasquez-Herrero, 2019). Its
growth constitutes an opportunity for journalism to reconnect with its social responsibility focused on
“ensuring the veracity of information, scrutinizing power and transforming information into knowledge that
citizens can assume” (Rodriguez Pérez, 2020, p. 244). In addition to promoting media literacy, developing this
discipline of content verification and, by extension, the birth of projects and platforms of this type is vital.
Many authors point to fact-checking as the most effective tool to combat misinformation (e.g., Amordés Garcia,
2018; Cotter et al., 2022; Patra & Pandey, 2021).

In this way, fact-checking seeks to “unmask the errors, ambiguities, lies, lack of rigor or inaccuracies of
some contents published in the media” (Ufarte-Ruiz et al., 2018, p. 734), as well as public discourses with an
impact on society (Palau-Sampio, 2018). Politicians and alternative media are the main areas analyzed for fact-
checking (Cheruiyot & Ferrer-Conill, 2018).

Unlike the traditional journalistic process-which contrasts the information before it is published-this
verification takes place after it is published. As explained by De Rezende Damasceno and Patricio (2020), fact-
checkers analyze information that third parties have already released and disprove it if it is false, an aspect
that connects with the diverse typology of interface models emerging in cyberspace (Tejedor et al.,, 2022).
Many fact-checking projects have been created in recent years, especially in a scenario marked by the growing
prominence of artificial intelligence (Al).

According to data from Duke reporters’ lab, in 2023, there will be 387 active fact-checkers distributed
around the world. Thus, we see that we are facing a growing discipline. For this reason, the present research
will seek to know how the evolution of fact-checking has been approached at the academic level. The study
has focused on systematizing the scientific literature on fact-checking and fake news published worldwide.
The analysis of this theoretical corpus allows us to know the main research trends around verifying fake
content. Specifically, the study is structured around the following research questions:

1. Is fact-checking a growing topic in academic research?
What topics are being researched concerning fact-checking?
Which countries, universities, and journals are developing more studies on fact-checking in the world?

What are the most recurrent research techniques related to the study of fact-checking?

us W

What are contributions of academic research on fact-checking to field of study and at a practical level?

METHOD

This descriptive research is based on a systematic review of the literature on fact-checking and fake news,
which includes categories of analysis that demand a quantitative and qualitative approach to the object of
study. Thus, the study's primary objective has been to know how academic research has approached the
phenomenon of fact-checking at a global level. Applying a systematized literature review (Grant & Booth,
2009) has been considered the ideal technique for identifying trends and main currents (Codina, 2018) in an
area of interest. Previous research, such as Blanco Alfonso et al. (2019), has employed this methodological
approach to analyze the impact of fake news in social science research. In the case of this study, the literature
review has focused on knowing:

1. general data on the articles published on fact-checking and fake news worldwide,

2. information on authorship and journals of publication,

3. data on the research techniques employed, and the contributions of the research to the field, and
4

. the contributions of research to the field of study and at a practical level.
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Figure 1. PRISMA sample selection procedure (Source: Authors)

Table 1. Bibliographic analysis of methodologies (own elaboration on Blanco Alfonso et al., 2019)
Variables Categories
Article metadata Title
Year
Keywords
Topic
Authors N authors
University/research center
Journals Journal's name
Country
Methods Content analysis
Case study
Interview
Survey
Discourse analysis
Focus group
Observation
Experimental
State-of-the-Art
Others/ad-hoc
Not specified
Research contributions Theoretical and practical implications

The methodological procedure was designed following preferred reporting items for systematic reviews
and meta-analyses (PRISMA) extension guide (Page et al., 2021). In this sense, this research is a literature
review from a mixed perspective with explanatory scope. This literature review was applied to an analysis
sample of scientific articles published in academic journals indexed in the Scopus database between 2014
and 2022. To this end, a search was performed within the database using the keywords *fact-checking* and
*fake news?*, using the Boolean [AND] in the topic section (title, abstract, and keywords). The application of
this search resulted in a total of 235 articles. These publications were subjected to an abstract reading filter
that allowed the identification of 200 documents dealing with the subject matter consulted, rejecting n=35
documents from this first screening (Figure 1). The main reasons for exclusion were, as follows:

1. not being related to the subject matter,
2. beingin a language other than English, Spanish, or Portuguese, and
3. beingindexed in the Social Sciences area but being technical articles, mainly in computer sciences.

Table 1 presents the categories of analysis applied to the sample of 200 articles. The systematic review
thus contemplated five variables: the first four for quantitative analysis and the fifth for qualitative analysis.
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Articles

2014 1
2015 3

2016 2

2017 4

2018 42
2019 36
2020 41
2021 49
2022 22

Figure 2. Interannual evolution of fact-checking studies (2022 results were collected through June) (Source:
Authors)
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Figure 3. Number of articles that use specific keywords (Source: Authors)

RESULTS

The results obtained from the application of the systematized review of the bibliography are presented
below, arranged by category of analysis:

Metadata of Analyzed Articles

Figure 2 shows the evolution of publications on fake news and fact-checking over time. The years that
recorded the most publications on the subject are 2021 (49 articles), 2018 (42 articles), 2020 (41 articles), and
2019 (36 articles). This reveals a wide margin of difference with the publications of previous years (between
2014 and 2017).

From what has been seen, it is understood that although there is no linear annual growth, there is an
increasing trend in the number of publications on the subject. Above all, the increase in the number of
publications in 2018, compared to the previous year, is striking.

Regarding the keywords used in the articles, Figure 3 shows the 15 most frequently used. These keywords
denote, in turn, which topics are most addressed and with which research on fake news and fact-checking is
usually related. It is understood that being a topic framed in communication studies, it is constantly related
to phenomena and topics such as disinformation, social media, or the need for media literacy, among others.

As shown in Figure 3, the keywords that stand out, following the topic analyzed, are fake news, used in 91
articles: misinformation, in 87 articles, and fact-checking, in 86 articles. Other keywords, such as social media
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Figure 4. Articles written according to number of authors per collaboration (Source: Authors)
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Figure 5. Number of authors of articles by institutional affiliation (Source: Authors)

(used in 45 publications), disinformation (32), journalism (29), and COVID-19 (28), also have an outstanding
presence.

Authors Analysis

Within the authors' analysis variable, the present study sought to determine the number of authors per
collaboration and their institution of origin. In this sense, Figure 4 shows that many articles (64) on fake news
and fact-checking have been written in two-author collaborations. This is followed by collaborations of three
authors (49 articles), one author (37 articles), and four authors (27 articles). On the other hand, only a few
articles were written by five or more authors. Within this group, one article written by 12 authors is
noteworthy.

About the authors’ affiliation, Figure 5 shows those institutions that host three or more authors who have
written about fake news and fact-checking. Thus, we can see that a total of seven authors hold an affiliation
with Indiana University (the United States). The same number of authors belong to the University of
Wisconsin-Madison (the United States). Behind these are Queensland University of Technology (Australia) and
the University of Santiago de Compostela (Spain), with five authors who have written on the subject.

The University of Southern California (the United States), Northeastern University (the United States),
George Washington University (the United States), and Northwestern University (the United States) are the
centers of affiliation of four authors each. It can thus be seen that American universities are the ones that
host the most significant number of authors writing on the subject.
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Figure 6. Number of articles by journal (Source: Authors)

N Articles
<17.8 17.8-34.6 -34.6—51.4 .51.4—68.2 .268.2

b

Figure 7. Number of articles by country of journal (Source: Authors)

Journals Analysis

Within the variable journals, it was considered of interest to know the names of the journals and the
country to which they belong.

Figure 6 shows those journals that have published three or more articles on fake news and fact-checking.
At the top of the list is Journalism Practice, which has published 12 articles on the subject. Digital Journalism
follows it with nine publications, and Profesional de la Informacién and Political Quarterly with six articles
each. Meanwhile, Brazilian Journalism Research, Journalism Studies and Political Communication journals
have published five articles on the subject each.

We now turn to the category of country of publication of the journals (Figure 7). It was found that,
according to the location of the journals, the United Kingdom is the country, where the largest number of
articles on the subject have been published (85). This is followed by the United States, where 45 articles have
been published on the subject. It is followed by Spain, with the publication of 20 articles. Smaller figures can
be seen in Switzerland (seven), Brazil (six), India (six), the Netherlands (six), and Portugal (six). The other
countries shown in the graph have published from three to fewer articles.

From these data, we can see that Europe is the continent that stands out the most for hosting magazines
that give space to the publication of articles on fake news and fact-checking. However, Asia and the entire
American continent also show a high production on the subject.

Methods Analysis

We also sought to determine which research techniques were used in the articles (Figure 8). It is striking
in this section that the most frequently used techniques (in 53 articles) were those developed ad hoc for each
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Figure 8. Number of articles according to research techniques employed (Source: Authors)

research. Behind this, we find that content analysis is used in 39 articles. Close behind is the use of the case
study (35 articles), the experiment (31 articles), and the state-of-the-art (29 articles).

Interviews (21 items) and questionnaires/surveys (20 items) also showed significant use. Discourse
analysis, observation, and focus groups were the least used tools.

Research Contributions

The research contributions variable has been analyzed from a qualitative perspective. In this sense, among
the contributions of the analyzed articles, the formulation of different typologies of false content (i.e., Chaves
& Braga, 2019; Finneman & Thomas, 2018; Lu, 2020; Molina-Canabate & Magallon-Rosa, 2020; Molina et al.,
2019; Salaverria et al., 2020; Su et al., 2018), and even of media manipulation mechanisms (i.e., Levitskaya &
Fedorov, 2020) stand out. All these established classifications are helpful not only at the academic level but
also at the practical level. Added to this, models for the assessment of misinformation and false content are
also presented (i.e., Cheng & Chen, 2020; Kim & Kang, 2018; Lu, 2020; Sharma et al., 2022), and models and
techniques for detection (i.e., Ardévol-Abreu et al., 2020; Barve & Saini, 2021; Barve et al., 2022; Bastos et al.,
2021; Ebadi et al., 2021; Garrett & Poulsen, 2019; Jiang & Wilson, 2018; Kumar et al., 2019; Kumari et al., 2022;
Lanius et al.,, 2021; Leonardi et al., 2021; Thornhill et al., 2019). Although some are applicable only in the
conditions in which the research was carried out, there are many that can be replicated in other contexts and
are thus a contribution to academia and industry.

Some articles even go a step further, and their contribution is reflected in the presentation of concrete
proposals on how to combat false content and strengthen content verification mechanisms, mainly through
the use of technologies (i.e., Ayoub et al., 2021; Bharali & Goswami, 2018; Becker, 2021; Ciampaglia et al, 2015;
Featherstone & Zhang, 2019; Fossa & Muller, 2019; Kanozia, 2019; Kartal & Kutlu, 2022; Katsaounidou et al.,
2019; Kim et al., 2019; King et al., 2021; Kumari et al., 2022; Lakshmanan et al., 2018; Mena, 2020; Shao et al.,
2018; Tambuscio & Ruffo, 2019; Tambuscio et al., 2018; Thomson et al., 2022; Zollo, 2019).

Many authors delve into how social networks are powerful vehicles for the virilization of false content (i.e.,
Brady et al., 2017; Chadwick et al., 2018; Cotter et al., 2022; Leng et al., 2021; Shin et al., 2017; Walter et al.,
2020; Wang & Song, 2020), thus inviting reflection and action to counteract this phenomenon. Other authors
emphasize the use of these platforms for conducting verifications and dissemination of these (i.e., Bernal-
Trivifio & Clares-Gavilan, 2019; Carson & Farhall, 2018; Coddington et al., 2014; Kim et al., 2019; King et al.,
2021; Lanius et al., 2021; Opgenhaffen, 2022; Shin et al., 2017; Wagner & Boczkowski, 2019), thus opening the
way to rethink how to use them correctly for this purpose. It is striking in the line of combating misinformation
how many articles advocate the development of media literacy for the public (i.e., Addy, 2020; Carillo &
Montagut, 2021; Chakraborty et al., 2021; Cronkhite et al., 2020; Ershov, 2018; Katsaounidou et al., 2019;
Laskar & Reyaz, 2021; McDougall, 2019; Pérez Tornero et al., 2018; Su et al., 2018) and also from journalists
and those who are trained in this profession (i.e., Ershov, 2018; Mutsvairo & Bebaw, 2019; Pérez Tornero et
al., 2018; Reed et al., 2019; Ufarte-Ruiz et al., 2018).
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We also highlight as a contribution of the evaluated articles, the execution of case studies of various fact-
checkers (i.e., Berendt et al., 2021; Bernal-Trivifio & Clares-Gavilan, 2019; Cheruiyot & Ferrer-Conill, 2018;
Fossa & Muller, 2019; Haigh et al., 2018; Haque et al., 2020; Lotero-Echeverri et al., 2018; Martinez-Carrillo &
Tamul, 2019; Palau-Sampio, 2018; Vazquez-Herrero et al., 2019; Vizoso & Vazquez-Herrero, 2019; Zamit et al.,
2020), which unveils their workflows, the impact that the verifications they perform are having on society, the
level of development they have, the success or failure of their models, and the support they receive.

Research was also found that, as a contribution, it identifies what other factors, in addition to the public’s
exposure to fake news, influence the belief of fake news. These factors include political factors (i.e., Thorson,
2016; Weeks, 2015), economic factors (i.e., Kim & Kang, 2018), different types of biases such as cognitive,
social, and algorithmic (i.e., Ciampaglia, 2018; Moravec et al., 2019), audience emotions (i.e., Alba-juez &
Mackenzie, 2019) and their beliefs (i.e., Moretzsohn, 2019; Sultana & Fussell, 2021), among others. This helps
to have a broader picture of what promotes the adoption of fake news as accurate and, from there, to
consider preventive and corrective measures.

Another contribution presented by some of the articles is the reflection they make on the relationship that
exists between disinformation, verification, politics and democracy (i.e., Ahmed, 2018; Aird et al., 2018;
Banerjee & Haque, 2018; Bennett & Livingston, 2018; Chadwick et al., 2018; Choi & Haigh, 2019; Khaldarova &
Pantti, 2016; Kim & Kang, 2018; Lin, 2022; Nyhan & Reifler, 2015; Patra & Pandey, 2021; Tandoc et al., 2018;
Thorson, 2016; Turner, 2018; Vargo et al., 2018; Wahutu, 2019; Weeks, 2015; Yoon, 2019). Addressing this
issue opens the opportunity to reflect on how actions should be taken at the governmental, social and media
industry levels to counteract the spread of fake news.

The series of contributions of the research analyzed are those that, in general view, have been identified
as the most recurrent to be raised. However, it is essential to clarify that not all articles are limited to these
and that, of course, there are more contributions presented, for example, the need for the training of
journalists in technological skills (i.e., Pereira-Farifia, 2018; Vizoso & Lépez-Garcia), the defense of
collaboration between the industry, journalism, and academia (i.e., Ciampaglia et al., 2018), or the reflection
that the spread of fake news has its origin in the same complex situation of journalism due to ideological and
commercial interests (i.e., Mayoral et al., 2019), its state in the face of technological development (i.e., Himma-
Kadakas, 2017), the ethical crisis of the media (i.e., Rodrigo-Alsina & Cerqueira, 2019; Waisbord, 2018), among
others.

CONCLUSIONS

The research concludes that fact-checking has become a booming topic in the research field worldwide.
This aspect emphasizes the importance of this object of study and the need to promote new and renewed
studies on this challenge, which perennially generates new challenges, threats, and problems due to
technological developments. This aspect connects with the growth trend in the number of publications, which
has reached new heights in the last decade. In this sense, the study highlights the need to analyze whether
the growth of this type of study connects with the thematic agenda of the media and, in this sense, what type
of news events have generated a more remarkable emergence of this type of work.

The topics analyzed, including misinformation, fact-checking, social media, and disinformation as the most
common concepts, show a direct connection between the phenomenon of fake news and processes linked to
the media or platforms dedicated to generating different types of content (Figure 9). In this sense, there is a
need to promote interdisciplinary studies that, going beyond the media territory, bring this type of study
closer to other thematic areas, such as health, environment, or economic information, which require
important work to combat information hoaxes and interested manipulation. In short, as one of its
conclusions, the study emphasizes the importance of reinforcing the interdisciplinary and multi-thematic
nature of research on fact-checking. This aspect connects with the geographical mapping of studies and
academic works that place some publications (and countries) as leaders in promoting editorial processes on
these topics.

The United Kingdom and the United States are the countries, where the publishing companies that are
betting most on the coverage of this phenomenon in the field of scientific publications are located. This aspect
does not mean that the studies published are only from these contexts, but it does show interesting aspects
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Figure 9. Thematic clusters of analyzed literature (Source: Authors)

due to the type of characteristics and approaches of the journals and the academic culture of each latitude.
There is, therefore, a need to place this type of topic at the center of the thematic agenda of journals in other
countries, especially in the European and Latin American context, where, despite the existence of publications
on the subject, there is a lack of substance and support for them to appear in publications ranked in the main
quartiles of the most reputable academic databases.

The research techniques used in this type of work point to aspects of great value for academic research
and the design of future strategies in scientific transfer and publication. Content analysis, case studies, and
the construction of theoretical systematizations are some of the most recurrent proposals, highlighting the
presence of approaches based on experimentation. Regarding this last type of technique and the importance
of betting on the interdisciplinary approach, the study concludes that the works devised and directed to the
design, testing, and evaluation of prototypes or real experiences within the field of content verification should
be encouraged. In a context marked by the accelerated growth of Al, this type of study opens a field of great
interest and value.

The ability of Al to generate fake content has made it harder to distinguish between real and fake
information. Al-generated content can be highly realistic and difficult to detect with the “naked eye”. This has
made it more difficult for fact-checkers to verify the accuracy of information, especially online. Also, Al has
increased the speed at which misinformation can spread, so Al-powered bots can spread false information
on social media platforms at a much faster rate than humans can. This makes it difficult for fact-checkers to
keep up with the spread of misinformation and to effectively combat it.

To overcome these challenges, fact-checkers need to develop new fact-checking techniques, collaborate
with Al researchers to develop more fair and unbiased Al tools. In addition, social media platforms and news
organizations need to work with fact-checkers to stop the spread of misinformation.

Finally, it is essential to promote the development of research that connects academia with industry. This
aspect is crucial to raise awareness of the need to address these issues among the different actors in the
media scenario and other sectors.

In addition, it is important to connect the studies with professional practice and the needs of different
daily scenarios, where misinformation has a strong impact. For this reason, the study allows us to stress the
need to promote studies that, from media literacy, study the need to work together with technological
developments on the importance of critical understanding of media messages. This aspect is also key to
clarifying the terminological confusion around disinformation, verification, or fact-checking concepts.
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All the above concludes in the need to delimit and conceptualize the new profiles and professional outlets
and, therefore, the new training needs that connect with competencies and skills derived from the
particularities of the verification and fact-checking processes.

In this scenario, the ethical component must play a prominent role, and, at the same time, it must be
consolidated as a transversal and leading requirement both for the actors of the productive sector, especially
the media, and for the citizenship as a whole and, therefore, for the different actors of the formal, informal,
or non-formal educational processes.

Author contributions: All authors were involved in concept, design, collection of data, interpretation, writing, and
critically revising the article. All authors approved the final version of the article.

Funding: The authors received no financial support for the research and/or authorship of this article.
Acknowledgements: This study has been carried out as part of IVERES project “Identification, verification and response.
The democratic state facing the challenge of self-interested disinformation”. IVERES is a research project derived from
a competitive call convened by the General State Administration (PLEC2021-008176. Plan Estatal de Investigacion
Cientifica y Técnica y de Innovacién 2017-2020), and in which the Gabinete de Comunicacién y Educacién of the
Autonomous University of Barcelona and Radio Televisién Espafiola work together.

Ethics declaration: The authors declared that approval by a research committee is not applicable. The study is of a
document-based nature.

Declaration of interest: The authors declare no competing interest.

Data availability: Data generated or analyzed during this study are available from the authors on request.

REFERENCES

Addy, J. M. (2020). The art of the real: Fact checking as information literacy instruction. Reference Services
Review, 48(1), 19-31. https://doi.org/10.1108/RSR-09-2019-0067

Ahmed, K. A. (2018). In Bangladesh: Direct control of media trumps fake news. Journal of Asian Studies, 77(4),
pp. 909-922. https://doi.org/10.1017/50021911818002516

Aird, M. J., Ecker, U. K. H., Swire, B., Berinsky, A. ., & Lewandowsky, S. (2018). Does truth matter to voters? The
effects of correcting political misinformation in an Australian sample. Royal Society Open Science, 5(12),
€180593. https://doi.org/10.1098/rso0s.180593

Alba-Juez, L., & Mackenzie, J. L. (2019). Emotion, lies, and “bullshit” in journalistic discourse: The case of fake
news. lberica, 38, 17-50.

Amords Garcia, M. (2018). Fake news: La verdad de las noticias falsas [Fake news: The truth about fake news].
Plataforma Editorial.

Ardévol-Abreu, A., Delponti, P., & Rodriguez-Wangtiemert, C. (2020). Intentional or inadvertent fake news
sharing? Fact-checking warnings and users’ interaction with social media content. Profesional de la
Informacidn [Information Professional], 29(5), e290507. https://doi.org/10.3145/epi.2020.sep.07

Ayoub, J., Yang, X. J., & Zhou, F. (2021). Combat COVID-19 infodemic using explainable natural language
processing models. Information Processing and Management, 58(4), 102569.
https://doi.org/10.1016/j.ipm.2021.102569

Banerjee, A, & Haque, M. N. (2018). Is fake news real in India? Journal of Content, Community and
Communication, 4(8), 46-49. https://doi.org/10.31620/JCCC.12.18/09

Barve, Y., & Saini, J. R. (2021). Healthcare misinformation detection and fact-checking: A novel approach.
International  Journal of Advanced Computer Science and Applications, 12(10), 295-303.
https://doi.org/10.14569/1JACSA.2021.0121032

Barve, Y., Saini, J. R., Kotecha, K., & Gaikwad, H. (2022). Detecting and fact-checking misinformation using
‘veracity scanning model'. International Journal of Advanced Computer Science and Applications, 13(2), 201-
209. https://doi.org/10.14569/1JACSA.2022.0130225

Bastos, M., Walker, S., & Simeone, M. (2021). The IMPED model: Detecting low-quality information in social
media. American Behavioral Scientist, 65(6), 863-883. https://doi.org/10.1177/0002764221989776

Becker, D. A.(2021). Using mobile apps to combat fake news. Journal of Electronic Resources in Medical Libraries,
18(1), 55-60. https://doi.org/10.1080/15424065.2021.1887787

10/ 16 Online Journal of Communication and Media Technologies, 14(2), e202427


https://doi.org/10.1108/RSR-09-2019-0067
https://doi.org/10.1017/S0021911818002516
https://doi.org/10.1098/rsos.180593
https://doi.org/10.3145/epi.2020.sep.07
https://doi.org/10.1016/j.ipm.2021.102569
https://doi.org/10.31620/JCCC.12.18/09
https://doi.org/10.14569/IJACSA.2021.0121032
https://doi.org/10.14569/IJACSA.2022.0130225
https://doi.org/10.1177/0002764221989776
https://doi.org/10.1080/15424065.2021.1887787

Online Journal of Communication and Media Technologies, 2024

Bennett, W. L., & Livingston, S. (2018). The disinformation order: Disruptive communication and the decline
of  democratic  institutions.  European  Journal  of  Communication,  33(2), 122-139.
https://doi.org/10.1177/0267323118760317

Berendt, B., Burger, P., Hautekiet, R., Jagers, J., Pleijter, A., & van Aelst, P. (2021). FactRank: Developing
automated claim detection for Dutch-language fact-checkers. Online Social Networks and Media, 22,
100113. https://doi.org/10.1016/j.0snem.2020.100113

Bernal-Trivifio, A., & Clares-Gavilan, J. (2019). Using mobile devices and social networks as checking channels
of fake news. the case of maldita.es. Profesional de la Informacidn [Information Professionall, 28(3),
€280312. https://doi.org/10.3145/epi.2019.may.12

Bharali, B., & Goswami, A. L. (2018). Fake news: Credibility, cultivation syndrome and the new age media. Media
Watch, 9(1), 118-130. https://doi.org/10.15655/mw/2018/v9i1/49277

Bhattacharjee, A., Shu, K., Gao, M., & Liu, H. (2020). Disinformation in the online information ecosystem:
Detection, mitigation and challenges. Computer Research and Development, 58(7), 1353-1365.
https://doi.org/10.48550/arXiv.2010.09113

Blanco Alfonso, I., Garcia Galera, C., & Tejedor Calvo, S. (2019). El impacto de las fake news en la investigacion
en ciencias sociales: Revisiéon bibliografica sistematizada [The impact of fake news on social science
research: Systematized bibliographic review]. Historia Y Comunicacién Social [History and Social
Communication), 24(2), 449-469. https://doi.org/10.5209/hics.66290

Brady, J. T., Kelly, M. E., & Stein, S. L. (2017). The Trump effect: With no peer review, how do we know what to
really believe on social media? Clinics in Colon and Rectal Surgery, 30(4), 270-276.
https://doi.org/10.1055/s-0037-1604256

Carrillo, N., & Montagut, M. (2021). Tackling online disinformation through media literacy in Spain: The project
‘gue no te la cuelen’. Catalan journal of Communication and Cultural Studies, 13(1), 149-157.
https://doi.org/10.1386/cjcs_00044_7

Carson, A., & Farhall, K. (2018). Understanding collaborative investigative journalism in a ‘post-truth’ age.
Journalism Studies, 19(13), 1899-1911. https://doi.org/10.1080/1461670X.2018.1494515

Chadwick, A., Vaccari, C., & O’Loughlin, B. (2018). Do tabloids poison the well of social media? Explaining
democratically dysfunctional news sharing. New Media and Society, 20(11), 4255-4274.
https://doi.org/10.1177/1461444818769689

Chakraborty, T., Subbiah, G.K., Kulshrestha, R., Subbiah, K., Swathi, G., & Damade, Y. (2021). Impact of the
COVID-19 infodemic on knowledge, attitude and social behavior in India: A mixed method survey.
International  Journal  of Intelligence,  Security, —and  Public  Affairs, 23(33), 197-215.
https://doi.org/10.1080/23800992.2021.1956777

Chaves, M., & Braga, A. (2019). The agenda of disinformation: “Fake news” and membership categorization
analysis in the 2018 Brazilian presidential elections. Brazilian Journalism Research, 15(3), 474-495.
https://doi.org/10.25200/BJR.v15n3.2019.1187

Cheng, Y., & Chen, Z. F. (2020). The influence of presumed fake news influence: Examining public support for
corporate corrective response, media literacy interventions, and governmental regulation. Mass
Communication and Society, 23(5), 705-729. https://doi.org/10.1080/15205436.2020.1750656

Cheruiyot, D., & Ferrer-Conill, R. (2018). ‘Fact-checking Africa": Epistemologies, data and the expansion of
journalistic discourse. Digital Journalism, 6(8), 964-975. https://doi.org/10.1080/21670811.2018.1493940

Choi, W., & Haigh, M. (2019). Analyzing divergent methodologies for political fact checking: United States and
South Korea. Proceedings of the Association for Information Science and Technology, 56(1), 627-628.
https://doi.org/10.1002/pra2.112

Ciampaglia, G. L. (2018). Fighting fake news: A role for computational social science in the fight against digital
misinformation. Journal of Computational Social Science, 1(1), 147-153. https://doi.org/10.1007/s42001-

017-0005-6
Ciampaglia, G. L., Shiralkar, P., Rocha, L. M., Bollen, J., Menczer, F., & Flammini, A. (2015). Computational fact
checking from knowledge networks. PLoS ONE, 10(10), e0141938.

https://doi.org/10.1371/journal.pone.0141938
Ciampaglia, G.L., Mantzarlis, A., Maus, G., & Menczer, F. (2018). Research challenges of digital misinformation:
Toward a trustworthy web. Al Magazine, 39(1), 65-74. https://doi.org/10.1609/aimag.v39i1.2783

Online Journal of Communication and Media Technologies, 14(2), e202427 11/16


https://doi.org/10.1177/0267323118760317
https://doi.org/10.1016/j.osnem.2020.100113
https://doi.org/10.3145/epi.2019.may.12
https://doi.org/10.15655/mw/2018/v9i1/49277
https://doi.org/10.48550/arXiv.2010.09113
https://doi.org/10.5209/hics.66290
https://doi.org/10.1055/s-0037-1604256
https://doi.org/10.1386/cjcs_00044_7
https://doi.org/10.1080/1461670X.2018.1494515
https://doi.org/10.1177/1461444818769689
https://doi.org/10.1080/23800992.2021.1956777
https://doi.org/10.25200/BJR.v15n3.2019.1187
https://doi.org/10.1080/15205436.2020.1750656
https://doi.org/10.1080/21670811.2018.1493940
https://doi.org/10.1002/pra2.112
https://doi.org/10.1007/s42001-017-0005-6
https://doi.org/10.1007/s42001-017-0005-6
https://doi.org/10.1371/journal.pone.0141938
https://doi.org/10.1609/aimag.v39i1.2783

Tejedor et al.

Coddington, M., Molyneux, L., & Lawrence, R. G. (2014). Fact checking the campaign: How political reporters
use twitter to set the record straight (or not). International Journal of Press/Politics, 19(4), 391-409.
https://doi.org/10.1177/1940161214540942

Codina, L. (2018). Revisiones bibliogrdficas sistematizadas: Procedimientos generales y framework para ciencias
humanas y sociales [Systematized bibliographic reviews: General procedures and framework for human and
social sciences] [Master’s thesis, Universitat Pompeu Fabral.

Cotter, K., DeCook, J. R., & Kanthawala, S. (2022). Fact-checking the crisis: COVID-19, infodemics, and the
platformization of truth. Social Media + Society, 8(1). https://doi.org/10.1177/20563051211069048

Cronkhite, A. B., Zhang, W., & Caughell, L. (2020). #FakeNews in #NatSec: Handling misinformation.
Parameters, 50(1), 5-22.

CSIC. (2022). Cazadores de fake news contra el analfabetismo digital [Fake news hunters against digital
illiteracy]. Consejo Superior de Investigaciones Cientificas [Superior Council of Scientific Investigations].
https://www.csic.es/es/actualidad-del-csic/cazadores-de-fake-news-contra-el-analfabetismo-digital

Ebadi, N., Jozani, M., Choo, K. K. R.,, & Rad, P. (2021). A memory network information retrieval model for
identification of news misinformation. [EEE Transactions on Big Data, 8(5), 1358-1370.
https://doi.org/10.1109/TBDATA.2020.3048961 Ershov, Y. M. (2018). The phenomenon of fake in the
context of communication practices. Vestnik Tomskogo Gosudarstvennogo Universiteta, Filologiya [Bulletin
of Tomsk State University, Philology], 52, 245-256. https://doi.org/10.17223/19986645/52/15

Featherstone, J. D., & Zhang, J. (2020). Feeling angry: The effects of vaccine misinformation and refutational
messages on negative emotions and vaccination attitude. Journal of Health Communication, 25(9), 692-
702. https://doi.org/10.1080/10810730.2020.1838671

Finneman, T., & Thomas, R. J. (2018). A family of falsehoods: Deception, media hoaxes and fake news.
Newspaper Research Journal, 39(3), 350-361. https://doi.org/10.1177/0739532918796228

Fossa, M. 1. T., & Muller, K. A. (2019). Crosscheck as a legitimization strategy of the journalism field in response
to fake news. Brazilian Journalism Research, 15(3), 430-451. https://doi.org/10.25200/BJR.v15n3.2019.
1196

Garrett, R. K., & Poulsen, S. (2019). Flagging Facebook falsehoods: Self-identified humor warnings outperform
fact checker and peer warnings. Journal of Computer-Mediated Communication, 24(5), 240-258.
https://doi.org/10.1093/jcmc/zmz012

Grant, M. J., & Booth, A. (2009). A typology of reviews: An analysis of 14 review types and associated
methodologies. Health Information & Libraries Journal, 26, 91-108. https://doi.org/10.1111/j.1471-1842.
2009.00848.x

Haigh, M., Haigh, T., & Kozak, N. I. (2018). Stopping fake news: The work practices of peer-to-peer counter
propaganda. Journalism Studies, 19(14), 2062-2087. https://doi.org/10.1080/1461670X.2017.1316681

Haque, M. M., Yousuf, M., Alam, A. S., Saha, P., Ahmed, S. I., & Hassan, N. (2020). Combating misinformation
in Bangladesh: Roles and responsibilities as perceived by journalists, fact-checkers, and users. In
Proceedings of the ACM on Human-Computer Interaction (pp. 1-32). ACM. https://doi.org/10.1145/3415201

Himma-Kadakas, M. (2017). Alternative facts and fake news entering journalistic content production cycle.
Cosmopolitan Civil Societies, 9(2), 25-41. https://doi.org/10.5130/ccs.v9i2.5469

Jiang, S., & Wilson, C. (2018). Linguistic signals under misinformation and fact-checking: Evidence from user
comments on social media. In Proceedings of the ACM on Human-Computer Interaction (pp. 1-23). ACM.
https://doi.org/10.1145/3274351

Kanozia, R. (2019). Analysis of digital tools and technologies for debunking fake news. Journal of Content,
Community and Communication, 9, 114-122.

Kartal, Y. S., & Kutlu, M. (2022). Re-think before you share: A comprehensive study on prioritizing check-worthy
claims. IEEE Transactions on Computational Social Systems, 10(1), 362-375.
https://doi.org/10.1109/TCSS.2021.3138642

Katsaounidou, A., Vrysis, L., Kotsakis, R., Dimoulas, C., & Veglis, A. (2019). MATHE the game: A serious game
for education and training in news verification. Education  Sciences, 9(2), 155.
https://doi.org/10.3390/educsci9020155

Khaldarova, ., & Pantti, M. (2016). Fake news: The narrative battle over the Ukrainian conflict. Journalism
Practice, 10(7), 891-901. https://doi.org/10.1080/17512786.2016.1163237

12/ 16 Online Journal of Communication and Media Technologies, 14(2), e202427


https://doi.org/10.1177/1940161214540942
https://doi.org/10.1177/20563051211069048
https://www.csic.es/es/actualidad-del-csic/cazadores-de-fake-news-contra-el-analfabetismo-digital
https://doi.org/10.1109/TBDATA.2020.3048961
https://doi.org/10.17223/19986645/52/15
https://doi.org/10.1080/10810730.2020.1838671
https://doi.org/10.1177/0739532918796228
https://doi.org/10.25200/BJR.v15n3.2019.1196
https://doi.org/10.25200/BJR.v15n3.2019.1196
https://doi.org/10.1093/jcmc/zmz012
https://doi.org/10.1111/j.1471-1842.2009.00848.x
https://doi.org/10.1111/j.1471-1842.2009.00848.x
https://doi.org/10.1080/1461670X.2017.1316681
https://doi.org/10.1145/3415201
https://doi.org/10.5130/ccs.v9i2.5469
https://doi.org/10.1145/3274351
https://doi.org/10.1109/TCSS.2021.3138642
https://doi.org/10.3390/educsci9020155
https://doi.org/10.1080/17512786.2016.1163237

Online Journal of Communication and Media Technologies, 2024

Kim, A., Moraveg, P. L., & Dennis, A. R. (2019). Combating fake news on social media with source ratings: The
effects of user and expert reputation ratings. Journal of Management Information Systems, 36(3), 931-968.
https://doi.org/10.1080/07421222.2019.1628921

Kim, D., & Kang, J. M. (2018). A study on artificial intelligence algorithm for determining fake news containing
facts and value orientation of news. International Journal of Civil Engineering and Technology, 9(11), 1847-
1853.

King, K. K., Wang, B., Escobari, D., & Oraby, T. (2021). Dynamic effects of falsehoods and corrections on social
media: A theoretical modeling and empirical evidence. Journal of Management Information Systems, 38(4),
989-1010. https://doi.org/10.1080/07421222.2021.1990611

Kumar, A., Singh, S., & Kaur, G. (2019). Fake News detection of Indian and United States election data using
machine learning algorithm. International Journal of Innovative Technology and Exploring Engineering, 8(11),
1559-1563. https://doi.org/10.35940/ijitee.K1829.0981119

Kumari, R., Ashok, N., Ghosal, T., & Ekbal, A. (2022). What the fake? Probing misinformation detection standing
on the shoulder of novelty and emotion. Information Processing and Management, 59(1), e102740
https://doi.org/10.1016/j.ipm.2021.102740

Lakshmanan, L. V. S., Simpson, M., & Thirumuruganathan, S. (2018). Combating fake news: A data
management and mining perspective. Proceedings of the VLDB Endowment, 12(12), 1990-1993.
https://doi.org/10.14778/3352063.3352117

Lanius, C., Weber, R., & MacKenzie, W. (2021). Use of bot and content flags to limit the spread of
misinformation among social networks: A behavior and attitude survey. Social Network Analysis and
Mining, 11, 32. https://doi.org/10.1007/s13278-021-00739-x

Laskar, K. A., & Reyaz, M. (2021). Mapping the fake news infodemic amidst the COVID-19 pandemic: A study
of Indian fact-checking websites. jJournal of Arab and Muslim Media Research, 14(1), 93-116.
https://doi.org/10.1386/jammr_00026_1

Leng, Y., Zhai, Y., Sun, S., Wu, Y., Selzer, J., Strover, S., Zhang, H., Chen, A., & Ding, Y. (2021). Misinformation
during the COVID-19 outbreak in China: Cultural, social and political entanglements. /EEE Transactions on
Big Data, 7(1), 69-80. https://doi.org/10.1109/TBDATA.2021.3055758

Leonardi, S., Rizzo, G., & Morisio, M. (2021). Automated classification of fake news spreaders to break the
misinformation chain. Information, 12(6), 248. https://doi.org/10.3390/info12060248

Levitskaya, A., & Fedorov, A. (2020). Typology and mechanisms of media manipulation. International Journal of
Media and Information Literacy, 5(1), 69-78. https://doi.org/10.13187/1JMIL.2020.1.69

Lin, Y.J.(2022). Establishing legitimacy through the media and combating fake news on COVID-19: A case study
of Taiwan. Chinese Journal of Communication, 15(2), 250-270. https://doi.org/10.1080/17544750.2021.
2011343

Lotero-Echeverri, G., Romero-Rodriguez, L. M., & Pérez-Rodriguez, M. A. (2018). Fact-checking vs. fake news:
Periodismo de confirmacién como componente de la competencia mediatica contra la desinformacion
[Confirmation journalism as a component of media competition against disinformation].
Index.Comunicacion [Index.Communication], 8(2), 295-316.

Lu, J. (2020). Themes and evolution of misinformation during the early phases of the COVID-19 outbreak in
China-An application of the crisis and emergency risk communication model. Frontiers in Communication,
5. https://doi.org/10.3389/fcomm.2020.00057

Martinez-Carrillo, N. I., & Tamul, D. J. (2019). (Re)constructing professional journalistic practice in Mexico:
Verificado's marketing of legitimacy, collaboration, and pop culture in fact-checking the 2018 elections.
International Journal of Communication, 13, 2596-2619.

Mayoral, J., Parratt, S., & Morata, M. (2019). Desinformacion, manipulacién y credibilidad periodisticas: Una
perspectiva histérica [Journalistic disinformation, manipulation and credibility: A historical perspective].
Historia y  Comunicacién  Social [History —and Social ~Communication],  24(2), 395-409.
https://doi.org/10.5209/hics.66267

McDougall, J. (2019). Media literacy versus fake news: Critical thinking, resilience and civic engagement.
Medijske Studije [Media Studies], 10(19), 29-45. https://doi.org/10.20901/ms.10.19.2

Mena, P. (2020). Cleaning up social media: The effect of warning labels on likelihood of sharing false news on
Facebook. Policy and Internet, 12(2), 165-183. https://doi.org/10.1002/poi3.214

Online Journal of Communication and Media Technologies, 14(2), e202427 13/16


https://doi.org/10.1080/07421222.2019.1628921
https://doi.org/10.1080/07421222.2021.1990611
https://doi.org/10.35940/ijitee.K1829.0981119
https://doi.org/10.1016/j.ipm.2021.102740
https://doi.org/10.14778/3352063.3352117
https://doi.org/10.1007/s13278-021-00739-x
https://doi.org/10.1386/jammr_00026_1
https://doi.org/10.1109/TBDATA.2021.3055758
https://doi.org/10.3390/info12060248
https://doi.org/10.13187/IJMIL.2020.1.69
https://doi.org/10.1080/17544750.2021.2011343
https://doi.org/10.1080/17544750.2021.2011343
https://doi.org/10.3389/fcomm.2020.00057
https://doi.org/10.5209/hics.66267
https://doi.org/10.20901/ms.10.19.2
https://doi.org/10.1002/poi3.214

Tejedor et al.

Molina, M. D., Sundar, S. S., Le, T., & Lee, D. (2019). ‘Fake news' is not simply false information: A concept
explication and taxonomy of online content. American Behavioral Scientist, 65(2), 180-212.
https://doi.org/10.1177/0002764219878224

Molina-Canabate, J. P., & Magallon-Rosa, R. (2020). Misinformation and scientific journalism: The case of
maldita ciencia [damn sciencel. Revista Mediterrdnea de Comunicacion [Mediterranean Communication
Magazine], 11(2), 11-21. https://doi.org/10.14198/MEDCOM2020.11.2.4

Moraveg, P. L., Minas, R. K., & Dennis, A. R. (2019). Fake news on social media: People believe what they want
to believe when it makes no sense at all. SSRN. https://doi.org/10.2139/ssrn.3269541

Moretzsohn, S. (2019). Chaff, wheat, filters, and bubbles: A discussion on fake news, journalism, credibility,
and affections at network times. Brazilian  Journalism  Research, 15(3), 540-561.
https://doi.org/10.25200/BJR.v15n3.2019.1188

Mutsvairo, B., & Bebawi, S. (2019). Journalism educators, regulatory realities, and pedagogical predicaments
of the ‘fake news' era: A comparative perspective on the Middle East and Africa. Journalism and Mass
Communication Educator, 74(2), 143-157. https://doi.org/10.1177/1077695819833552

Nyhan, B., Porter, E., Reifler, J., & Wood, T. J. (2020). Taking fact-checks literally but not seriously? The effects
of journalistic fact-checking on factual beliefs and candidate favorability. Political Behavior, 42(3), 939-
960. https://doi.org/10.1007/s11109-019-09528-x

Opgenhaffen, M. (2022). Fact-checking interventions on social media using cartoon figures: Lessons learned
from ‘the tootsies'. Digital Journalism, 10(5), 888-911. https://doi.org/10.1080/21670811.2021.2011758

Page, M. J., McKenzie, J. E., Bossuyt, P. M., Boutron, I., Hoffmann, T., Mulrow, C. D., Shamseer, L., Tetzlaff, J. M.,
Akl, E. A., Brennan, S. E., Chou, R., Glanville, J., Grimshaw, J. M., Hrobjartsson, A, Lalu, M. L, Li, T., Loder,
E. W., Mayo-Wilson, E., McDonald, S., ..., & Moher, D. (2021). The PRISMA 2020 statement: An updated
guideline for reporting systematic reviews. The BMJ, 372, 71. https://doi.org/10.1136/bmj.n71

Palau-Sampio, D. (2018). Fact-checking and scrutiny of power: Supervision of public discourses in new media
platforms from Latin America. Communication and  Society, 31(3), 347-365.
https://doi.org/10.15581/003.31.3.347-363

Patra, R. K., & Pandey, N. (2021). Disinformation on novel coronavirus (COVID-19): A content analysis of news
published on fact-checking sites in India. DESIDOC journal of Library and Information Technology, 41(4),
275-283. https://doi.org/10.14429/djlit.41.4.16556

Pérez Tornero, J. M., Samy Tayie, S., Tejedor, S., & Pulido, C. (2018). How to confront fake news through news
literacy? State of the art. Doxa Comunicacion [Doxa Communication], 26, 211-235.
https://doi.org/10.31921/doxacom.n26a10

Reed, K., Hiles, S. S., & Tipton, P. (2019). Sense and nonsense: Teaching journalism and science students to be
advocates for science and information literacy. Journalism and Mass Communication Educator, 74(2), 212-
226. https://doi.org/10.1177/1077695819834415

Rodrigo-Alsina, M., & Cerqueira, L. (2019). Periodismo, ética y posverdad [Journalism, ethics and post-truth].
Cuadernos.info, 44, 225-239. https://doi.org/10.7764/cdi.44.1418

Rodriguez Pérez, C. (2020). Una reflexion sobre la epistemologia del fact-checking journalism: Retos y dilemas
[A reflection on the epistemology of fact-checking journalism: Challenges and dilemmas]. Revista de
Comunicacién [Communication Magazine], 19(1), 243-258. https://doi.org/10.26441/rc19.1-2020-a14

Salaverria, R., Buslén, N., Lépez-Pan, F., Leén, B., Lopez-Gofii, I., & Erviti, M.C. (2020). Disinformation in times
of pandemic: Typology of hoaxes on COVID-19. Profesional de la Informacién [Information Professionall,
29(3), 290315. https://doi.org/10.3145/epi.2020.may.15

Shao, C., Hui, P. M., Wang, L., Jiang, X., Flammini, A., Menczer, F., & Ciampaglia, G.L. (2018). Anatomy of an
online misinformation network. PLoS ONE, 13(4), e0196087. https://doi.org/10.1371/journal.pone.
0196087

Sharma, U., Pandey, P., & Kumar, S. (2022). A transformer-based model for evaluation of information
relevance in online social-media: A case study of COVID-19 media posts. New Generation Computing,
40(4), 1029-1052. https://doi.org/10.1007/s00354-021-00151-1

Shin, J., Jian, L., Driscoll, K., & Bar, F. (2017). Political rumoring on twitter during the 2012 US presidential
election: Rumor diffusion and correction. New Media and Society, 19(8), 1214-1235.
https://doi.org/10.1177/1461444816634054

14/ 16 Online Journal of Communication and Media Technologies, 14(2), e202427


https://doi.org/10.1177/0002764219878224
https://doi.org/10.14198/MEDCOM2020.11.2.4
https://doi.org/10.2139/ssrn.3269541
https://doi.org/10.25200/BJR.v15n3.2019.1188
https://doi.org/10.1177/1077695819833552
https://psycnet.apa.org/doi/10.1007/s11109-019-09528-x
https://doi.org/10.1080/21670811.2021.2011758
https://doi.org/10.1136/bmj.n71
https://doi.org/10.15581/003.31.3.347-363
https://doi.org/10.14429/djlit.41.4.16556
https://doi.org/10.31921/doxacom.n26a10
https://doi.org/10.1177/1077695819834415
https://doi.org/10.7764/cdi.44.1418
https://doi.org/10.26441/rc19.1-2020-a14
https://doi.org/10.3145/epi.2020.may.15
https://doi.org/10.1371/journal.pone.0196087
https://doi.org/10.1371/journal.pone.0196087
https://doi.org/10.1007/s00354-021-00151-1
https://doi.org/10.1177/1461444816634054

Online Journal of Communication and Media Technologies, 2024

Su, J., Li, X., & Wang, L. (2018). The study of a journalism, which is almost 99% fake. Lingue Culture Mediazioni
[Languages Cultures Mediations], 5(2), 115-137. https://doi.org/10.7358/Icm-2018-002-lixi

Sultana, S., & Fussell, S.R. (2021). Dissemination situated fact-checking, and social effects of misinformation
among rural Bangladeshi villagers during the COVID-19 pandemic. In Proceedings of the ACM on Human-
Computer Interaction (pp. 1-34). ACM. https://doi.org/10.1145/3479580

Tambuscio, M., & Ruffo, G. (2019). Fact-checking strategies to limit urban legends spreading in a segregated
society. Applied Network Science, 4, 116. https://doi.org/10.1007/s41109-019-0233-1

Tambuscio, M., Oliveira, D. F. M., Ciampaglia, G. L., & Ruffo, G. (2018). Network segregation in a model of
misinformation and fact-checking. Journal of Computational Social Science, 1(2), 261-275.
https://doi.org/10.1007/s42001-018-0018-9

Tandog, E. C., Jenkins, J., & Craft, S. (2018). Fake news as a critical incident in journalism. Journalism Practice,
13(6), 673-689. https://doi.org/10.1080/17512786.2018.1562958

Tejedor, S., Romero-Rodriguez, L. M., & Codina, L. (2022). Integrated research model for web interfaces:
Toward a taxonomy of quantitative and qualitative analysis for digital native media. Profesional de la
Informacidn [Information Professional], 31(6), €310619. https://doi.org/10.3145/epi.2022.nov.19

Tejedor-Calvo, S., Cervi, L., Pulido, C., & Pérez Tornero, J.M. (2021). Andlisis de la integraciéon de sistemas
inteligentes de alertas y automatizacién de contenidos en cuatro cibermedios [Analysis of the
integration of intelligent alert systems and content automation in four cyber media]. Estudios Sobre El
Mensaje Periodistico [Studies on the Journalistic Message], 27(3), 973-983.
https://doi.org/10.5209/esmp.77003

Tejedor-Calvo, S., Romero-Rodriguez, L. M, Moncada-Moncada, A., & Alencar-Dornelles, M. (2020). Journalism
that tells the future: Possibilities and journalistic scenarios for augmented reality. Profesional de la
Informacidn [Information Professional], 29(6), €290602. https://doi.org/10.3145/epi.2020.nov.02

Thomson, T. J., Angus, D., Dootson, P., Hurcombe, E., & Smith, A. (2022). Visual mis/disinformation in
journalism and public communications: Current verification practices, challenges, and future
opportunities. Journalism Practice, 16(5), 938-962. https://doi.org/10.1080/17512786.2020.1832139

Thornhill, C., Meeus, Q., Peperkamp, J., & Berendt, B. (2019). A digital nudge to counter confirmation bias.
Frontiers in Big Data, 2. https://doi.org/10.3389/fdata.2019.00011

Thorson, E. (2016). Belief echoes: The persistent effects of corrected misinformation. Political Communication,
33(3), 460-480. https://doi.org/10.1080/10584609.2015.1102187

Turner, G. (2018). The media and democracy in the digital era: Is this what we had in mind? Media International
Australia, 168(1), 3-14. https://doi.org/10.1177/1329878X18782987

Ufarte-Ruiz, M. J., Peralta-Garcia, L., & Murcia-Verdd, F. J. (2018). Fact checking: A new challenge in journalism.
El  Profesional de la  Informacién [The  Information Professional], 27(4), 733-741.
https://doi.org/10.3145/epi.2018.jul.02

Valverde-Berrocoso, J., Gonzdlez-Fernandez, A. & Acevedo-Borrega, J. (2022). Desinformacion vy
multialfabetizacién: Una revision sistematica de la literature [Misinformation and multiliteracy: A
systematic review of the literature]. Comunicar [Communicate], 70, 97-110.
https://doi.org/10.3916/C702022-08

Vara Miguel, A. (2022). Se agrava la desconfianza de los espafioles en las noticias [Spaniards’ distrust in the
news worsens]. Digital News Report. https://www.digitalnewsreport.es/2022/se-agrava-la-desconfianza-
de-los-espanoles-en-las-noticias/

Vargo, C. J., Guo, L., Amazeen, M. A. (2018). The agenda-setting power of fake news: A big data analysis of the
online media landscape from 2014 to 2016. New Media and Society, 20(5), 2028-2049.
https://doi.org/10.1177/1461444817712086

Vazquez-Herrero, J., Vizoso, A., & Lépez-Garcia, X. (2019). Technological and communicative innovation to fight
misinformation: 135 experiences for a change of direction. Profesional de la Informacién [Information
Professional], 28(3), e280301. https://doi.org/10.3145/epi.2019.may.01

Vizoso, A., & Vazquez-Herrero, J. (2019). Fact-checking platforms in Spanish. Features, organization and
method. Communication and Society, 32(1), 127-142. https://doi.org/10.15581/003.32.1.127-142

Vizoso, A., Lopez-Garcia, X., & Pereira-Farifia, X. (2018). Technological skills as a key factor in the profile of the
fact checker for the verification of information in the network society. Estudos em Comunicacao [Studies
in Communication], 1(27), 105-126. https://doi.org/10.20287/EC.N27.V1.A07

Online Journal of Communication and Media Technologies, 14(2), e202427 15/16


https://doi.org/10.7358/lcm-2018-002-lixi
https://doi.org/10.1145/3479580
https://doi.org/10.1007/s41109-019-0233-1
https://doi.org/10.1007/s42001-018-0018-9
https://doi.org/10.1080/17512786.2018.1562958
https://doi.org/10.3145/epi.2022.nov.19
https://doi.org/10.5209/esmp.77003
https://doi.org/10.3145/epi.2020.nov.02
https://doi.org/10.1080/17512786.2020.1832139
https://doi.org/10.3389/fdata.2019.00011
https://doi.org/10.1080/10584609.2015.1102187
https://doi.org/10.1177/1329878X18782987
https://doi.org/10.3145/epi.2018.jul.02
https://doi.org/10.3916/C702022-08
https://www.digitalnewsreport.es/2022/se-agrava-la-desconfianza-de-los-espanoles-en-las-noticias/
https://www.digitalnewsreport.es/2022/se-agrava-la-desconfianza-de-los-espanoles-en-las-noticias/
https://doi.org/10.1177/1461444817712086
https://doi.org/10.3145/epi.2019.may.01
https://doi.org/10.15581/003.32.1.127-142
https://doi.org/10.20287/EC.N27.V1.A07

Tejedor et al.

Wagner, M. C., & Boczkowski, P. J. (2019). The reception of fake news: The interpretations and practices that
shape the consumption of perceived misinformation. Digital journalism, 7(7), 870-885.
https://doi.org/10.1080/21670811.2019.1653208

Wahutu, J. S. (2019). Fake news and journalistic ‘rules of the game'. African Journalism Studies, 40(4), 13-26.
https://doi.org/10.1080/23743670.2019.1628794

Waisbord, S. (2018). Truth is what happens to news: On journalism, fake news, and post-truth. journalism
Studies, 19(13), 1866-1878. https://doi.org/10.1080/1461670X.2018.1492881

Walter, N., Cohen, J., Holbert, R. L., & Morag, Y. (2020). Fact-checking: A meta-analysis of what works and for
whom. Political Communication, 37(3), 350-375. https://doi.org/10.1080/10584609.2019.1668894

Wang, X., & Song, Y. (2020). Viral misinformation and echo chambers: The diffusion of rumors about
genetically modified organisms on social media. Internet Research, 30(5), 1547-1564.
https://doi.org/10.1108/INTR-11-2019-0491

Weeks, B. E. (2015). Emotions, partisanship, and misperceptions: How anger and anxiety moderate the effect
of partisan bias on susceptibility to political misinformation. Journal of Communication, 65(4), 699-719.
https://doi.org/10.1111/jcom.12164

Yoon, S. (2019). Techno populism and algorithmic manipulation of news in South Korea. journal of
Contemporary Eastern Asia, 18(2), 33-48. https://doi.org/10.17477/jcea.2019.18.2.033

Zamit, F., Kooli, A., & Toumi, I. (2020). An examination of Tunisian fact-checking resources in the context of
COVID-19. Journal of Science Communication, 19(7), 1-22. https://doi.org/10.22323/2.19070204

Zollo, F. (2019). Dealing with digital misinformation: A polarized context of narratives and tribes. EFSA Journal,
17(1), €170720. https://doi.org/10.2903/j.efsa.2019.e170720

ENE %A 7 )es

16/ 16 Online Journal of Communication and Media Technologies, 14(2), e202427


https://doi.org/10.1080/21670811.2019.1653208
https://doi.org/10.1080/23743670.2019.1628794
https://doi.org/10.1080/1461670X.2018.1492881
https://doi.org/10.1080/10584609.2019.1668894
https://doi.org/10.1108/INTR-11-2019-0491
https://doi.org/10.1111/jcom.12164
https://doi.org/10.17477/jcea.2019.18.2.033
https://doi.org/10.22323/2.19070204
https://doi.org/10.2903/j.efsa.2019.e170720

